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OZET

Tiirkiye’de son dénemde kurumsal dergiler 6nemli yer edinmeye baslamistir. Kiiresellesmeyle birlikte iletisim
teknolojilerinin gelismesi, kurumsal kimligi 6n plana ¢ikaran dergilerin onemini geleneksel medyaya oranla daha da -
arttirnugtir. Basin flan Kurumu'nun kurumsal yayin organ1 Basin Hayat1 dergisi 1 Kasim 2010 tarihinde yayin hayatina -
baslamistir. iki ayda bir yayinlanan dergi, kurumsal haberlerin yani sira basin diinyasiyla ilgili haberlere yer vermistir.
Basin ilan Kurumu’nun, Tiirk basin sektoriindeki 57 yillik roliinii Genel Miidiir Mehmet Atalay ile yeniden
tamimlayan Basin Hayati dergisi, kurumun yeni bir yapiya kavusturulmasi i¢in bir misyon Ustlenmistir. Tiirkiye
basininda énemli bir yere sahip olan Basim Ilan Kurumu’nun kurumsal yayin organi olan Basin Hayati dergisi igerik
analiziyle incelenmistir. Bu gibi dergilerin sayesinde kurumlarin tanmirligini artiracagi disiiniilerek, sayilarinin da -
giin gectikee cogaltilmasi gerektigi bilinmelidir. :
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ABSTRACT

Corporate magazines has begun to gain significant ground in Turkey in recent years. The development of
communication technologies together with globalization has increased the importance of magazines that give priority
- to corporate identity compared to traditional media. Press Life Magazine, the corporate publication of the Press
.- Advertisement Agency, started its publication life on November 1. The bi-monthly magazine featured press releases as -
well as corporate news. Along with Press Life Magazine, Press Advertisement Agency redefined its 57-year-old role
. in Turkish press sector by taking over a mission of bringing the institution to a new structure by the General Manager
Mehmet Atalay. In this study, the content analysis of Press Life Magazine is done, due to its important place in
- Turkish Media, being the corporate media organ of Press Advertisement Agency. In contemplation of institutions’ E
. recognition level will increase by means of such magazines, it is known that number of such magazines will increase -
day by day.
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